DIRECT NAIL

Direct mail isn't dead. In fact, 76% of small businesses state that

their ideal marketing strategy encompasses a combination of both print

and digital communication to increase conversions (Pitney Bowes,
2015). See what else it can do for you!

LOOKING FOR HIGHER ROI ROI
AND INCREASED

CUSTOMER RETENTION?

The highest scoring form of marketing for B2C and B2B
marketers was direct mail. It boasted a higher ROI and contact
retention than social media marketing. Albeit, social media is

still an evolving platform, but the power of direct mail cannot
be denied.
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“Direct mail will always be a leading channel for customer acquisition.”

- Chris Nolan, cofounder and president of direct marketing agency Mercuryi21
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